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MEET QDD TEAM OTHER SERVICES:

+ 1S013485:2016/ GMP Facility and equipment
PROF. SIRIRAT RENGPIPAT, PH.D. for rent

CHIEF TECHNICAL OFFICER % Blosafatylovsl 2¢ (NNegative p
control)

*Clean room claz: 8 (100,000)
*Temperature and Humidity contrel

+ ODM/ OEM under GMP/ international
standard

« Product/ proces: validation

+ prototype testing

« Clinical/field trial

+ GMP, ISO, and Thai FDA con:uking service
for medical device, from manufacturing to
product registration under Thai FDA.

ASSOC. PROF.

KRITTINAN KOMOLPIS, PH.D.
DEPUTY CHIEF TECHNICAL
OFFICER

PRAVEE KRUACHOTTIRUL, PH.D.
CHIEF STRATEGIC OFFICER

ACKNOWLEDGEMENT AND
OUR COLLABORATIONS
| | 3
NAPAT TANDIKUL, M.SC. @uwa. K Chula
DEPUTY CHIEF STRATEGIC OFFICER, '
SALES AND BUSINESS DEVELOPMENT e CEMB #
OFFICER h <)% pewvo IBGE-CU [

V) quaLrriep
NUTTHIWUT KHUN-ARWUT, M.SC. () I) l WORK WITH US: DIAGN OSTIC

QUALITY CONTROL & ® Ms Napat Tandikul

LABORATORY HEAD Mr. Nutthiwut Khun-arwut D EVE Lo P M E NT
@ 02-2185166, 02-2185136
CENTER g CENTER

napatjust@gmail.com
nutthiwut K@chula.ac.th

WANWISA POONLAPDECHA, PH.D. () 12th ficor, Maha Vaiirunhis Builiding, Faculty of Sci ( )
& g g, Faculty of ience,
BIOLOGICAL LABORATORY HEAD Chulalongkorn University QD D C E N T E R

254 Phayathai rd., Wangmai, Pathumwan, Bangkok . .
b Chulalongkorn University




QDD CENTER

Chulalongkorn University

« Established in 2018, under Innovation
Hubs-Aging Society of Program
Management Unit Competitiveness

(PMUC)

+ Specidlized in

agnostic test development
- Lateral flow strip test

- Method validation

« Cleanroom/ GMP facility

HIGHLIGHT:
INTERNATIONAL STANDARD
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Certified for the qualification as "Place
for production and storage of medical
device” by Thai FDA

/AR
ISO
N2

13485:2016

ISO 13485:2016 certification from SGS
Global under UKAS, United Kingdom

« Developed, validated and
manufactured by CU rezearchers

« Di

internationally by MSD, currently

available in 6 countries

€9 MSD

istributed and commercialized

R&D AND MANUFACTURING

COMMERCIALIZED PRODUCTS

Progesterone-Strip test
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