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Magnetic Nanoparticle DNA/RNA Extraction Kit
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DNA/RNA Extraction enhanced
by magnetic force

q Functionalized surface

— High nucleic acid adsorption capacity

£ ..  Magnetic core
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“ bead High magnetic properties
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MAGNETIC SEPARATION RACK,

Jannasuaziouly

lumsudiauemealulagiulasanis Online Medical Devices Technomart Wi Hasinssay

Jauanaueausulutannasazidoulussnalull

1) wauwmaluladnaiassindiausiulasinis Online Medical Devices Technomart
] ANAY W ] v A A ' = 9 & v a X
Juwmaluladndadasdudivewiedidudinluanuduivedusidninuinintuain

v fa a v o a a s = 1Y A & 3 =
mwaaumﬂ{]mam JTUIYYULLASWRUUN ﬂﬂﬂi%ﬂ%‘ﬁ NIDUINNTIUMUUDIAUTENOU WAzl



AnSluNTBUIANEUNTHANWTOITUY FiRas1TE

wialulagNainssiudtauaiulasenis Online Medical Devices Technomart A25HIU
N38UIUNIATIIERUAUNITazdalunInddun1elyyuaznisundesduasesniu

ningaunaygiseuiosudineusiudiiaue

1A53n15 Online Medical Devices Technomart L UN1SUNAUDHAITUATUNA R U
walulad warudnsfiadnenmidamnded Tnodiludewesmsiiauouazineuns o7
Anudraulavewnalulad seauaunson Angainluniewaln AUABINITVDS
goavnssuuaziuilaa saufauunldilunisveisnisndnlusedugatuniolusedu

PAFINNIIN 187

HaUYeIalATziinTInienats de diun waznisussnduiusiuguuuvesulal

saddinsausluguuuy Pitching online



NENTUUUT 1 Template Business Model Canvas

The Business Model Canvas

Designed for.

Designed by:

Date: Version:

Key Partners

Who are our Key Partners?
WG are our iy SUDRIES?

‘WINCh sy ROSOUTCES. 78 We ACOuAIng from partners?
‘Which Key Activities do partners perfom?

é@

Key Activities

‘What Kiey Activities do our Value Propositions requine?
Qur Distribution Channels?

Customer Relationships?

Reverwe streams?
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roguction
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Value Propositions

What
Whi
heiping to sol
WNat buncies of proGUCTS and SEnvices are we
offering to each Customer Segment?

Which customer needs are we satisfying?

valug 00 we deiver to the customer?
ane of our customer's pr re we
?

Key Resources

‘What Key Resources do our Vaiue Propositions requine?
Our Distribution Channels? Customer Relationships?
Reverwe Streams?
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intedectual(brard patents. copprights, datal

Fiancil
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Customer Relationships @

What type of relationship does each of our

Customer Segments expect us to establish

and maintain with them?

Which ones have we established?

How are they integrated with the rest of our
el?

How costly are they?

Channels N

Through which Channels do our Customer Segments.
wart to ba reached?

Mo A we reaching them new?
Hotn A7 B4t ChanRels Mtegrated”

Whach ones work best?

Wihich ones are mast cost-efficient?

Haw are we integrating therm with customer routines?

ppe—
G 80 IS8 Ardres A0S G0 COMEANY'T BT A0 Sarves?

2 Prabsstion

e 30 e NEID CUSIAMErS EvRLALE D4 OTPANZADON Vake PAOGSEGN”

Prchase

Customer Segments

J2

For whaeh are we creating value?
WG &1 OUr MOST IMPONANt CUSIOMers?

s Vgt
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Cost Structure
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Which Ky RESOUCES. 78 oS! EXponSive?
‘Which Key Activties are most expensive?
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How are they curmently paying?
Herm would they prefer to pay?

e
Sutscrpoon Fess
Lanang Rantng/Leasng
Licensing

Broserage fors
Advertiang

Revenue Streams

For What valie a0 our CUSTOMATS Fealy wiling 10 Bay?
For what do they curmently pay?

How much does each Rewanus Stream contribete to overal revenues?

ruac rcing.
Negetaton margang
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